Sienna’s Watching
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“Big packaging" has various effects in the marketing. Big is, sometimes

D D D D D D D D price-saving, sometimes premium, and sometimes creating new market. If
wrongly marketed, big thing is simply looked as a cheap product. Big “Sake

Utsuwa (Package)” may be an item, which must be researched as premium seg-
ment.[0 0 0O (Text: Sienna K. Emiri / Planning & Development G. Kita Sangyo Co., Ltd.)
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