Sienna’ s Watching - O OO0 00000000
“Tapered, than straight line!”

Packaging details are very important key for making a product in premium segment. Labels and neckers are important, however, may be easy way for

everyone. Bottle shape is worth for consideration. When we look the wine field, the bottles in premium segment have moved to "taller” in recent some
years in Europe, then, looks going to "tapered" now in the U.S. and Pacific, even though they are difficult to handle in bottling line. Neck-"tapered"
bottles can be seen in premiums in Japan market. Elegant tapered line, rather than straight line, is traditionally premium shape, | feel. |can find tapered
design in some impressive motor cars, both new (ex. Toyota Yaris/Vitz, a Japanese best-seller) and old (ex. Citroén DS, a "forever wooowh car" for the
enthusiasts). |can also find tapered lines in valuable artistic craft bottles (pictures: ancient Chinese, old Japanese and E. Gallé). In the following Japa-
nese text, | write my opinion regarding with "tapered", by Q&A style. (Text: Sienna K. Emiri, Planning & Development G. / Kita Sangyo Co., Ltd.)
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